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These materials have been prepared by China ZhengTong Auto Services Holdings Limited (“ZhengTong
Auto” or The “Company”, together with its subsidiaries, the “Group”) and exclusively have not been
independently audited or verified. No representation or warranty, expressed or implied, is made and no
reliance should be placed on the accuracy, fairness or completeness of the information, statements,
opinions or estimates presented or contained in these materials. The Company or any of its affiliates,
advisers or representatives accepts no liability whatsoever for any loss howsoever arising from any
information, statements, opinions or estimates presented or contained in these materials. The
information, statements, opinions or estimates presented or contained in these materials is subject to
change without notice and its accuracy is not guaranteed.

These materials are highly confidential, are being given solely for your information and for your use and
may not be copied, reproduced or redistributed to any other person in any manner. Neither these
materials nor any copy hereof maybe, directly or indirectly, taken or distributed into the United States
or to any U.S. person as defined in Regulation S under the U.S. Securities Act of 1933, as amended .
You agree to keep the contents of this presentation and these materials confidential and such
presentation and materials form a part of the Confidential Information as defined in the confidentiality
agreement you might have previously executed.
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2019 Highlights

A new automotive ecosystem dedicated to creating luxury car sales and services

3 5 y 13 8million

Total revenue recorded throughout 2019

2’ 17 8million

Operating profit

10 3’22 ovehicles 8 1, 7 3 5vehicles

New car sales

1’ 132million

New car sales gross profit

2 y 13 8million

After sales gross profit

3 8 9 million

Auto finance business achieved profits

664million

Net profits to common shareholders

Luxury & Ultra Luxury

6.2%

YoY Decline

21.2%

YoY Decline

8.3% ;5 5.4%

YoY Decline

41.2%

YoY Decline

6.7%

YoY Increase

14.1%

YoY Decline

45.8%

YoY Decline
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2019 Highlights O

Focus on improving profitability, the proportion of outstanding luxury brands

6 Leading luxury brands

Prioritize Mercedes, Porsche, BMW, Audi, JLR, Volvo

Auto finance

The loan scale and interest income have been steadily increased, the capital reserve is sufficient, and
the non-performing loan ratio has remained low

Focused on the promotion of automobile trade-in, the advanced information platform, “Zhengtong
Auction” online platform are utilized to improve the operating efficiency and profitability of the used
cars segment

Supply chain business

Accelerate the achievement of the management goal of establishing a national fast logistics channel,
due to the expansion of the logistics network, it will be easier to attract other brands to join and
form a larger logistics and transportation platform

Comprehensive properties business

Fully utilize on the potential value of the land held by the Group, planned to conduct construction of
comprehensive property projects
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Business Development




I'New Car Sales ()

23.0% 21%

‘ 8.3% @ Luxury & Ultra

112,574 @ i kg
Sales Volume - 103,220 FY18 FY19

77.0% 79%
FY18 FY19 10% 9%
9 o/ o (]
‘ .4 (v @ Luxury & Ultra
31,529 million © mﬂigh End
New Car S 28,564 million FY18 FY19
Sales Revenue .
90% 91%
FY18 FY19

3 2.1bps

6.1%
New Car O 4.0%
Sales GPM _‘

FY18 FY19




/' After Sales Business

1,517,701
t17.1% .
1,295,657
Throughputs .

FY18 FY19

1 10.2%

4,771 million

4,331 million

After Sales Revenue

FY18 FY19

After Sales GPM

FY18 FY19



,' Network Advancement ()

Pipeline* 2019 Total

4SStore 100 1 - 101 7 108
Luxury&Ultra- Showroom 18 - 4 14 - 14
Luxury Service Center 6 - 1 5 3 8
Pre-owned Car 1 - - 1 - 1
Quick repair 1 - 1 - - -
Mid-High End 4S Store 14 1 1 14 - 14
Total 140 2 7 135 10 145
Tier Cities Geographic Coverage Brands Breakdown
T T T

2019
Coverage

New Pipeline

New Pipeline

10% Others

T3

Volvo 16

T3 38% T2

Audi

Benz Porsche

*Total number of authorization for possible future store openings.



JLR 1

Audi 1
| Henan: 3

JLR 2
Audi 1
BMW 5
JLIR 1
Volvo 1
MINI 2
Porsche 2
BMW 14
MINI 4
Audi 6
Volvo 7
JLR 8
Imported 1
Volkswagen

Benz 6
Acura 1
Infiniti 1
Cadillac 2
FAW Toyota 1
FAW 3
Volkswagen

Ford 1

BMW 2

Inner Mongolia: 11
BMW
MINI

Nissan

[ASIN \S I V)

Imported 1
Volkswagen

JLR
Porsche

- a2 N

Infiniti

Balanced and reasonable deployment of the national
dealership network for luxury brands:

JLR

BMW
Audi
Acura
JLR

1 |
Jiangxi: 8 Yunnan:

Benz

- A awun

e

JIR 1

JLR

Volvo

Audi

Benz

1
1

1 Zhejiang: 3

1
2

2

Beijing: 8

BMW 2
JLR 1
Volvo 4
Leap 1

é

Volvo 1

Shandong: 3

' 4

Audi 2
JLR 1

Audi 1
BMW 1
Nissan 1
DongfengHonda 1
Hongqi 1

Hubei: 18

BMW 6
MINI 2
JLR 1
Buick 2
Audi 2
Nissan 1
Beijing ) 1
Hyundai

Chevrolet 1
FJ Benz 1
Honggqi 1

Province covered @ Cities covered



Auto Finance Business Key Financial Metrics ()
=

High profitability
5.6% 5.5%

0,
6.00% . 4.8% 1,500
5.00% 1,200
0,
4.00% 759 900
3.00%
2.00% 425 U
0.00% 0
net interest margin 2017 2018 2019 Interest income (million)
Sufficient headroom for higher leverage
50.00% 41.6%
[+)
40.00% 37._'9 8 31.3% /
30.00% —
20.00% Reg_ulatory
requirement
10.00% >8%
0.00%
2017 2018 2019
Note:

Net interest margin is equal to the net interest income divided by the average balance of interest-earning assets during the period
Capital adequacy ratio, divided by total capital minus corresponding capital deductions and divided by risk weighted assets



Auto Finance Business Key Financial Metrics ()
=

High quality loan book(NPL ratio) Regulatory
requirement
<5%
5.00%
4.00%
3.00%
2.00%
0,
1.00% 0.28% 0.27% 0.44%
=0
0.00% e —e-
2017 2018 2019
Prudent provision coverage
(o)
600.00% 582.3%
500.00% o
354.7% 424.0%
400.00%
300.00%
200.00%
100.00%
2017 2018 2019
Note:

Non-performing loan ratio, calculated by dividing non-performing loan balance by customer loan and total advance balance
Provision coverage ratio, calculated as loan and advance impairment provisions divided by total non-performing loans
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(RMB million)

Revenue
Gross profit
GPM

Commission Income

Selling, distribution &
admin

Financing cost

Net Profit Margin

Profit to common
shareholders

Basic earnings per
share (RMB cents)

Financial Highlights

37,456
4,487

12.0%

655
71.2%
2.4%
3.4%
1,224

49.9

35,138
3,818

10.9%

734

7.1%

3.1%

2.2%

664

271

YoY

-6.2%
-14.9%
-1.1bps
+12.1%
-0.1bps
+0.6bps
-1.2bps
-45.8%

-45.7%

4

For the period ended 31 Dec 2019

15
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' Profitability Snapshots ()
=

For the period ended 31 Dec 2019

New Car GPM 6.1% 4.0%
After Sales GPM 46.2% 44.8%
Operating Margin 6.6% 6.2%
EBITDA Margin 9.0% 9.1%
Net Margin 3.3% 2.2%

® FY18 @ FY19
50.0% 46.2%

40.0%
30.0%
20.0%

10.0% 3.3%

9.1% it o

0.0%
New Car GPM After Sales GPM Operating Margin EBITDA Margin Net Margin



I Asset-Liability and Liquidity Management ()

(Day)

40.00

20.00

0.00

( Day)
15.00

10.00
5.00

0.00

( Day )

80.00
60.00
40.00
20.00

0.00

Nt |
Inventory Days
41.1 44.0 40.6
o= e —e
FY17 FY18 FY19
Receivable Days
o 12.0
8.5 : -
*~— w0
FY17 FY18 FY19
Payable Days
67-2 71.3 74-8
o— -e- °
FY17 FY18 FY19



Asset-Liability and Liquidity Management

1.50

1.00

0.50

0.00

10.00

5.00

0.00

200.00%
150.00%
100.00%
50.00%
0.00%

Current Ratio

1.10X 1.14X 0.94X
® —
-—0
FY17 FY18 FY19
Interest Bearing Debt/EBITDA
5.0X 5.5X 6.7X
FY17 FY18 FY19
Debt/Equity
130.7% 131.0%
103.5% o e
.7
FY17 FY18 FY19






